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CATARACT
Rosa Braga-Mele, MD
Burkhard Dick, MD
Bonnie A. Henderson, MD
Robert H. Osher, MD
Steven I. Rosenfeld, MD

COMPREHENSIVE
OPHTHALMOLOGY
Preston H. Blomquist, MD
Ravi D. Goel, MD
John B. Kerrison, MD
Susan M. MacDonald, MD
Thomas A. Oetting, MD
Bhavna P. Sheth, MD

CORNEA /
EXTERNAL DISEASE
Abdulaziz I. AlRajhi, MD
James Chodosh, MD, MPH
Robert F. Haverly, MD
Elizabeth M. Hofmeister, MD
Thomas J. Liesegang, MD
Christopher Rapuano, MD
Donald Tan, MD

GLAUCOMA
Sanjay G. Asrani, MD
Tin Aung, FRCS, PhD
Keith Barton, MD
Jonathan G. Crowston, MBBS, 	
	 PhD
Ivan Goldberg, MBBS
Anthony D. Realini, MD
Joel S. Schuman, MD
Angelo P. Tanna, MD
Ravi Thomas, MBBS

LOW VISION
Mary Lou Jackson, MD 
Lylas G. Mogk, MD

NEURO-OPHTHALMOLOGY
M. Tariq Bhatti, MD
Kimberly Cockerham, MD
Deborah I. Friedman, MD

OPHTHALMIC ONCOLOGY
James J. Augsburger, MD
Martine J. Jager, MD
Stefan Seregard, MD
Arun D. Singh, MD

OPHTHALMIC PATHOLOGY
Sander Dubovy, MD
Deepak Paul Edward, MD

OPHTHALMIC
PHOTOGRAPHY
Michael P. Kelly, CPT

PEDIATRIC
OPHTHALMOLOGY
Jan-Tjeerd H. N. de Faber, MD
Jane C. Edmond, MD 
K. David Epley, MD
Dorothy Shu-Ping Fan, MD
David G. Hunter, MD, PhD
Christie L. Morse, MD

PLASTIC AND  
RECONSTRUCTIVE SURGERY
Evan H. Black, MD
Bita Esmaeli, MD
Tamara R. Fountain, MD
Robert A. Mazzoli, MD

REFRACTIVE SURGERY
Francesco Carones, MD
Daniel S. Durrie, MD
Alaa El-Danasoury, MD
Dennis S. C. Lam, MD
Yaron S. Rabinowitz, MD
Roger Steinert, MD
William B. Trattler, MD
Sonia H. Yoo, MD

RETINA / VITREOUS
J. Fernando Arevalo, MD
Susan B. Bressler, MD
Kimberly A. Drenser, MD, PhD
Sharon Fekrat, MD
Donald S. Fong, MD
Anne E. Fung, MD
M. Gilbert Grand, MD
Nancy M. Holekamp, MD
Anselm Kampik, MD
Kgaogelo E. Legodi, MBChB
Masahito Ohji, MD
Andrew P. Schachat, MD
Adrienne Williams Scott, MD
Ingrid U. Scott, MD, MPH

UVEITIS
James P. Dunn Jr., MD
Phuc Lehoang, MD, PhD
Russell N. Van Gelder, MD, PhD



january 
Ad Close: December 1 
Materials Close: December 5

february
Ad Close: January 4
Materials Close: January 6

march
Ad Close: January 30
Materials Close: February 3

april
Ad Close: February 27
Materials Close: March 2

may
Ad Close: April 2
Materials Close: April 6

june
Ad Close: April 30
Materials Close: May 4

july
Ad Close: June 4
Materials Close: June 8

august
Ad Close: July 2
Materials Close: July 6

september
Ad Close: July 30
Materials Close: August 3

october
Ad Close: September 4
Materials Close: September 7

november
Ad Close: October 1
Materials Close: October 5

december
Ad Close: October 29
Materials Close: November 2

2012 AD AND MATERIALS CLOSE CALENDAR

January
Contact Lens Update 
Contact lenses are expanding their 
reach in refractive applications, pro-
viding bifocal, multifocal and toric 
correction. And these devices have 
the potential for even greater func-
tionality, including IOP monitoring, 
drug delivery and more. A look at the 
lenses of today and tomorrow.

clinical update 
Cataract l Glaucoma l Retina

February
Spotlight on Cataract 
Revisiting the excitement from the 
Spotlight on Cataract session during 
the Annual Meeting, EyeNet presents 
the symposium’s audience poll ques-
tions and answers, along with expert 
commentary about the survey results. 

clinical update 
Comprehensive l Oculoplastics l 
Pediatrics

March 
Translating Trial Results Into 
Treatment 
Glaucoma is awash with well-recog-
nized trials: AGIS, CIGTS, OHTS and 
TVT, to name a few. Keeping up with 
the studies is challenging enough, 
never mind figuring out whether to 
change a current practice in light of 
their results. 

clinical update 
Cataract l Refractive l Retina

April 
Future of IOL Designs 
Intraocular lens designs not yet avail-
able in the United States are now 
being used in Europe and elsewhere 
around the world. A discussion with 
international Eye M.D.s about which 
lenses they are using, the pros and 
cons of these lenses, and advice on 
patient selection. 

clinical update 
Comprehensive l Glaucoma l Retina

May
Systemic Diseases and the Eye 
Given the aging U.S. population, 
ophthalmologists are ever more likely 
to see comorbid eye and systemic 
disease. EyeNet presents several 
patient cases, and experts weigh in 
on medical management and surgi-
cal strategies.

clinical update 
Cornea l Trauma l Uveitis

June
5 Neuro Case Studies
When it comes to neuro-ophthalmic 
conditions, a missed diagnosis can 
result in significant consequences. 
And when it comes to spotting the 
frequently misleading manifesta-
tions of these conditions, the general 
ophthalmologist is on the diagnostic 
front line. Case studies identify the 
crucial pathognomonic signs of five 
neuro-ophthalmic conditions.

clinical update 
Cataract l Refractive l Retina

destination chicago : part one

July
When Is “Good” Good Enough?
With pricey treatments in their 
arsenal, ophthalmologists’ decisions 
between “best” and “good” becomes 
increasingly important. How does 
the clinician determine when a more 
expensive treatment is justified—and 
how does the decision affect the 
patient and the practice?

clinical update 
Comprehensive l Cornea l Neuro

destination chicago : part two

August
VEGF Inhibitors—What Can’t 
They Do? 
Anti-VEGF drugs continue to exhibit 
their usefulness in treatment of eye 
diseases. Confusion exists, though, 
about which diseases to use these  
drugs for and how to administer  
them. EyeNet sets the record 
straight.

clinical update 
Cataract l Glaucoma l Retina

destination chicago : part three

September
Know Your Uveitides 
Is it herpetic uveitis or helminthic 
uveitis? Identification of the root 
cause of the disease is critical to 
choice of drug. And if you fail to 
recognize infection and give ste-
roids, the patient can lose the eye. 
EyeNet’s guide to diagnosing and 
treating the many forms of uveitis.

clinical update 
Cornea l Glaucoma l Retina

destination chicago : part four

October 
Refractive Nightmares/ 
Challenges
EyeNet talks with several refractive 
surgery experts about their tough-
est cases, how they handled them 
intraoperatively, and whether the 
experience has changed the way they 
practice.

clinical update 
Comprehensive l International l 
Pediatrics

destination chicago : part five

November :  
Annual Meeting Issue
Genetics Update
The dramatic success of gene ther-
apy in Leber congenital amaurosis 
has spurred a great deal of research 
in other areas. EyeNet brings you the 
latest developments in gene-based 
therapies for AMD, Stargardt, Usher 
syndrome and more. 

clinical update 
Cataract l Glaucoma l Retina

destination chicago : part six

December
A Look Ahead
A quick recap of the past year, 
including interviews with several 
physician-leaders about new develop-
ments and directions in ophthalmol-

ogy in the coming years.

clinical update 
Comprehensive l Oculoplastics l 
Pediatrics
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2012 EDITORIAL CALENDAR : Two Extra Issues! Now 12 Times a Year.
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Seven Years in a Row, EyeNet Comes Out on Top for  
Readership...Ranks #1 in Reader Frequency for  
Non-Peer-Reviewed Publications.

source : Kantar Media, 2011 Eyecare Readership Study, Table 107 (2011), 901 (2005-2010).

	 “I feel it is a must read if you want to keep up with everything that 	
		  is happening.”

“I tear out articles all the time and pass them to the partner in my 	
		  future practice.”

		  “I want bias-free product reviews and critical editorial reviews 	
				    of procedures . . . I am happy to say I always 	
				    read your publication.”

source : EyeNet Reader Feedback Study, Stratton Publishing & Marketing, 2010.

High Readers 
EyeNet Ranks #1 Among All Publications for Third Year in a Row

source: Kantar Media, 2011 Eyecare Readership Study, Table 801 (2011), 1001 (2010), 901 (2008-2009).

Ad Page Exposures 
EyeNet Ranks #1 Among All Publications for Eighth Year in a Row

source: Kantar Media, 2011 Eyecare Readership Study, Table 801 (2011), 1001 (2010), 901 (2008-2009).

42%  EyeNet

26%  Ophthalmology Management

41%  Ophthalmology

28%  Archives of Ophthalmology

38%  Review of Ophthalmology 

35%  Ophthalmology Times

34%  Ocular Surgery News

36%  EyeNet

19%  Archives of Ophthalmology 

33%  Review of Ophthalmology 

21%  Ophthalmology Times

25%  Ophthalmology 

25%  Ophthalmology Management

24%  Ocular Surgery News
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EyeNet continues to enjoy solid readership at a time when many 
publications are struggling to maintain market share against a surge 
of new ophthalmic websites and online journals. According to a survey 
conducted by Stratton Publishing & Marketing, an independent third-
party market research firm, EyeNet offers the most useful periodi-
cal publication and website for practicing ophthalmologists. It also 
remains the most credible ophthalmic non-peer-reviewed publication. 

What Do Our Readers Think? 

64%   Clip, copy or save articles

65%   Read at least half of each issue

78%   Consider EyeNet extremely useful

98%   Think the reporting is objective

97%   Think EyeNet delivers cutting-edge content

30%  Computer systems–clinical

32%  Intraocular lenses

29%  Computer systems–office management

29%  Eyewear/contact lenses

51%  Electronic health records

36%  Surgical equipment

35%  Pharmaceuticals and solutions

25%  Practice management services and products

19%  Lasers

58%  Diagnostic/medical equipment

35%  EyeNet

2%  Ocular Surgery News

17%  Review of Ophthalmology

3%  EyeWorld

9%  Ophthalmology Times

5%  Cataract & Refractive Surgery Today

4%  Ophthalmology Management

What Do Our Readers Think? 

Beating the Field 
More than one-third of respondents chose EyeNet as the most useful non-
peer-reviewed publication for their practice.

64%   Clip, copy or save articles

65%   Read at least half of each issue

78%   Consider EyeNet extremely useful

98%   Think the reporting is objective

97%   Think EyeNet delivers cutting-edge content

30%  Computer systems–clinical

32%  Intraocular lenses

29%  Computer systems–office management

29%  Eyewear/contact lenses

51%  Electronic health records

36%  Surgical equipment

35%  Pharmaceuticals and solutions

25%  Practice management services and products

19%  Lasers

58%  Diagnostic/medical equipment

35%  EyeNet

2%  Ocular Surgery News

17%  Review of Ophthalmology

3%  EyeWorld

9%  Ophthalmology Times

5%  Cataract & Refractive Surgery Today

4%  Ophthalmology Management

What Do Our Readers Think? 

Your Ad Dollars at Work: What Readers Plan to Purchase 
Our readers’ actions provide solid support for your marketing plan. One-
quarter of respondents have purchased a product, equipment or services 
as a result of seeing an EyeNet ad. Additionally, 28 percent have visited 
an advertiser’s website. Most important, large portions of respondents have 
specific purchasing plans for the next 12 months that align with EyeNet’s 
advertising categories: 

64%   Clip, copy or save articles

65%   Read at least half of each issue

78%   Consider EyeNet extremely useful

98%   Think the reporting is objective

97%   Think EyeNet delivers cutting-edge content

30%  Computer systems–clinical
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29%  Eyewear/contact lenses

51%  Electronic health records
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25%  Practice management services and products

19%  Lasers

58%  Diagnostic/medical equipment

35%  EyeNet

2%  Ocular Surgery News

17%  Review of Ophthalmology

3%  EyeWorld

9%  Ophthalmology Times

5%  Cataract & Refractive Surgery Today

4%  Ophthalmology Management

What Do Our Readers Think? 

source : EyeNet Reader Feedback Study, Stratton Publishing & Marketing, 2010.
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Black and White Rates
Frequency	F ull Page	 2/3 Page	 1/2 Page	 1/4 Page
1x	 $2,835 	 $2,343	 $1,852 	 $1,151
3x 	 $2,720 	 $2,240	 $1,760 	 $1,126 
6x 	 $2,578 	 $2,141	 $1,705 	 $1,063 
12x 	 $2,506 	 $2,085	 $1,663 	 $1,037
18x 	 $2,247 	 $1,911	 $1,575 	 $1,023
24x 	 $2,235 	 $1,888	 $1,541 	 $985
36x 	 $2,222 	 $1,868	 $1,515 	 $958 

Color Rates
Frequency	F ull Page	 2/3 Page	 1/2 Page	 1/4 Page
1x 	 $4,413 	 $3,955	 $3,497 	 $2,817 
3x 	 $4,317 	 $3,870	 $3,423 	 $2,796 
6x 	 $4,200 	 $3,787	 $3,375 	 $2,742 
12x 	 $4,141 	 $3,742	 $3,343 	 $2,721 
18x 	 $3,928 	 $3,598	 $3,268 	 $2,711 
24x 	 $3,917 	 $3,580	 $3,242	 $2,678 
36x 	 $3,907 	 $3,564	 $3,221 	 $2,657

2
0

1
2
 EY

EN
ET AD


V

ER
TISING




 RA
TES

PRODUCTS  
& SERVICES 
ADVERTISING
	Frequency	R ATE
	3x	 $600
	6x	 $570
	12x	 $540

Specs:  
3¼” wide x 2¼” high 
Same requirements as 
display advertising.

PREFERRED POSITIONS AND INSERTS 
Cover and TOC Rates
cover 2 :  35% over earned black-and-white rate.

cover 3 :  20% over earned black-and-white rate.

cover 4 :  50% over earned black-and-white rate. 

table of contents: 10% over earned black-and- 
white rate.

Inserts
2-page insert: T wo times earned black-and- 
white rate, plus $1,250 noncommissionable  
tip-in charge. 

4-page insert:  Four times earned black-and- 
white rate, plus $1,250 noncommissionable  
tip-in charge. 

other items:  Consult advertising representative  
at M.J. Mrvica Associates.

Inserts will not be allowed in the November issue.

Agency Information
agency commission:  15% allowed to agencies  
of record, with billing to the agency. In-house  
agencies are acceptable.

agency responsibility: Payment for all advertising 
ordered and published.

earned rates:  Earned rates are based on the total 
number of insertions (full or fractional pages) 
placed within a 12-month period.

Space purchased by a parent company and its  
subsidiaries is combined.

Advertising Incentives 
2011 rate protection:  Receive rate protection  
at 2011 rates when you submit your signed  
reservation agreement with a minimum of three 
2012 advertisement placements with one run- 
ning in the January, February or March 2012  
issue before February 1, 2012. Rate protection  
only applies to advertisements placed in the 
monthly issues of EyeNet.

advertising continuity program:  Advertise in 
three issues and earn a free ad of equal size in the 
third issue.

annual meeting advertising discount:  Advertise  
the same product in the Annual Meeting issue  
of EyeNet (November) and Academy News and  
you will receive 10 percent off your Academy  
News advertisement.

eyenet corporate discount:  Contact M.J. Mrvica 
Associates for more details.

custom advertising package:  Contact M.J. Mrvica 
Associates for more details.

eyenet ’s
advertising  

sales firm

M.J. Mrvica Associates, Inc.
2 West Taunton Avenue

Berlin, NJ 08009
Tel. 856.768.9360
Fax. 856.753.0064

kelly miller
kmiller@mrvica.com

mark mrvica
markmrvica@mrvica.com

e y e n e t      1

Products & Services

To learn how to place an advertisement, visit www.aao.org/advertise.
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Reinforce Your Media Plan
In addition to advertising in EyeNet’s monthly issues, utilize the following Annual Meeting 
publications and year-round opportunities to bolster your advertising plan. Contact M.J. Mrvica 
Associates at 856.768.9360 for more information.
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EyeNet Home Page Advertising. 
With over 35,000 views per month, 
EyeNet’s website provides all the 
clinical content readers have come to 
rely on in the printed magazine. Your 
online advertisement will increase 
traffic to your products and services, 
linking visitors directly to your com-
pany site. 

DEADLINES 
Ad Close: 1st of the issue month 
Materials Close: 5th of the issue 
month  

Advertisement will appear on EyeNet 
home page from the 15th of the issue 
month to the 15th of the next month. 

MECHANICAL REQUIREMENTS
Unit Size: 124 pixels wide x 169 
pixels tall
Resolution: 72 dpi
File Format: GIF or JPEG
File Size: 72 KB max
Animation: Maximum of three loops 
of animation

RATES: Varied based on position.

EyeNet Reprints. Take advantage of EyeNet’s credibility 
to meet your marketing objectives. Paper and electronic 
reprints of EyeNet articles can be effective sales tools.

EyeNet Extra. EyeNet’s supplements examine topics of 
clinical interest while creating valuable advertising space. 
EyeNet can suggest topics, and welcomes your ideas. 

Web Opportunities

EyeNet Online Exclusives. These 
supplemental stories are posted on 
the EyeNet website throughout the 
year for both U.S. and international 
members. 

EyeNet E-Newsletters. EyeNet’s 
monthly e-mail blasts provide both 
U.S. and international members 
with on-the-go highlights of EyeNet’s 
print content.  

EyeNet’s Academy News. The Academy’s convention tab-
loid provides Meeting attendees with extensive Meeting 
news and information. Two editions—one distributed on 
Friday, the other on Sunday—are available throughout the 
hall. The Friday edition features guaranteed distribution to 
meeting attendees. Both editions offer cover advertising.

EyeNet Best Of. Each edition is a quick reference to the 
important discoveries, issues and trends in a subspe-
cialty, as reported in EyeNet during the year.  

EyeNet’s Guide to Academy Exhibitors. A handy refer-
ence with location and contact information for all Annual 
Meeting exhibitors. Several affordable levels of advertising 
are available to exhibitors, including cover advertising.  

EyeNet’s Academy Live. A daily, clinical e-newsletter 
reported over four days in Chicago, Academy Live allows 
ophthalmologists to stay on top of news from the Acade-
my’s Subspecialty Day and Annual Meeting. It is e-mailed 
to over 40,000 recipients. 

EyeNet’s Destination Chicago. Annual Meeting attend-
ees read this six-part series of EyeNet for a heads-up on 
Meeting deadlines and updates on Chicago. 

EyeNet’s Original Papers & Posters. This pull-out book-
let provides a listing of free papers and posters at the 
Annual Meeting. It mails with the November EyeNet.

EyeNet’s Ophthalmic Photography Calendar. A display 
of ophthalmic photography, the Calendar features guaran-
teed distribution to Meeting attendees.

Annual Meeting Opportunities

Year-Round Opportunities
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1. 	 Only Publisher may accept advertising.

2.	�I nvoices are rendered on the publication 
date of each issue and are due and payable 
within 30 days of invoice date.

3. 	� Publisher shall have the right to hold  
advertiser and/or advertising agency jointly 
and severally liable for such monies as  
are due and payable to Publisher for pub-
lished advertising ordered by advertiser  
or its agent.

4. 	� Publisher reserves the right to reject or  
cancel any advertisement that, in Publish-
er’s sole opinion, Publisher determines 
is not in keeping with the publication’s 
standards or for any other reason, even if 
advertising has been published previously 
by Publisher.

5.	  �Advertiser assumes all liability for all con-
tent (including text, illustrations, repre-
sentations, copyright, etc.) for published 
advertisements and further indemnifies and 
holds harmless Publisher for any claims 
against Publisher arising from the adver-
tisement.

6.	  �Any attempt to simulate the publication’s 
format or content is not permitted, and the 
Publisher reserves the right to place the 
word “advertisement” with any copy that, 
in the Publisher’s sole opinion, resembles 
or simulates editorial content.

7.	�T erms and conditions are subject to change 
by Publisher without notice.

8.	� Positioning of advertisements is at the 
discretion of the Publisher except where 
specific positions are contracted for or 
agreed to, in writing, between Publisher and 
Advertiser.

9.	� Publisher shall not be liable for any costs or 
damages if for any reason it fails to publish 
an advertisement or if the advertisement is 
misplaced or mispositioned.

10.	�Publisher shall have no liability for error in 
the Advertiser Index.

11. 	�Advertisements not received by the Pub-
lisher by ad close date will not be entitled 
to revisions or approval by Advertiser.

12. 	�Advertiser may not make changes in orders 
after the ad close date.

13. 	�Cancellations must be in writing and will 
not be accepted after the ad close date.

14. 	�Advertiser will be charged for any artwork, 
separations, halftone, shipping or typogra-
phy provided by the Publisher.

15.	�Under no circumstances shall Publisher  
be liable to Advertiser for any indirect,  
special or consequential damages (includ-
ing, without limitation, loss of profit or 
impairment of good will). Under no circum-
stances shall the Publisher’s total liability  
to any Advertiser exceed the invoiced cost 
of the advertisement.

16.	�Publisher will hold Advertiser’s materials for 
a maximum of one year from last issue date. 
Advertiser must arrange for the disposition 
of artwork, proofs or digital materials prior 
to that time, otherwise materials will be 
destroyed. All requests regarding disposition 
of Advertiser’s materials shall be in writing.

17.	�No conditions other than those set forth 
in this Media Kit shall be binding on the 
Publisher unless specifically agreed to, in 
writing, between Publisher and Advertiser. 
Publisher will not be bound by conditions 
printed or appearing on order blanks or copy 
instructions which conflict with provisions 
of this Media Kit.

The following terms and conditions shall be incorporated by reference into all insertion orders sub-
mitted by Advertiser or its advertising agency (collectively, “Advertiser”) to the American Academy 
of Ophthalmology, EyeNet and/or M.J. Mrvica Associates (collectively, “Publisher”) for all EyeNet 
publications, including but not limited to EyeNet Magazine, EyeNet’s Academy News, EyeNet Best 
of, EyeNet’s Guide to Academy Exhibitors, EyeNet’s Academy Live, EyeNet’s Ophthalmic Photography 
Calendar, EyeNet’s Original Papers and Posters, EyeNet’s Destination Chicago, EyeNet’s Home Page, 
EyeNet Extra, EyeNet Online Exclusives, EyeNet E-Newsletters, and EyeNet Reprints:
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EyeNet Magazine
655 Beach Street
San Francisco, CA 94109
Tel. 	 415.561.8500
Fax. 	 415.561.8575

Advertising Sales Firm 
M.J. Mrvica Associates, Inc.
2 West Taunton Avenue
Berlin, NJ 08009
Tel. 	 856.768.9360
Fax. 	 856.753.0064
mjmrvica@mrvica.com

Reprint Sales Firm
McNeill Group
385 Oxford Valley Road, Suite 420
Yardley, PA 19067
Tel. 	� 800.394.5157 or  

215.321.9662
Fax. 	 215.321.9636




